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Overview

A quarterly magazine
for parents from
Southern California’s
most trusted
pediatric healthcare
institution

A PUBLICATION BY
®

At a Glance

R

ady Children’s Hospital has partnered with San Diego Magazine to
publish Healthy Kids, a quarterly consumer magazine that premiered
in January 2016. Healthy Kids is the most trusted place parents can
turn for information on everything for their kids to live better. Stories
focus on nutrition, water safety, mental health, ground-breaking
treatments for disease and much more. Two distribution channels
through San Diego Magazine and Rady Children’s Hospital mean direct and targeted
channels to San Diego parents.

Strength
of Print

Demographics

Readers said magazines:

Are a way to learn about
new products

San Diego Magazine Readers
Female/Male: 64%/36%
Married: 65%
College Educated: 79%
Average Net Worth: $2,024,000
Average Household Income: $157,000
Own Home: 62%
Own A Vacation Home: 15%
Average Home Value: $1,090,000
Took Action as a Result of
Reading The Magazine: 96%

Get me to try new things
Inspire me to buy things
Include content that is
deeply engaging
According to a 2014 Gfk MRI
Study, net audience for

print magazines has
increased every year
since 2012.

Source: Erdos & Morgan Subscriber Study, 2015

Additionally, magazine media
ads are valued more than
ads in other media.

91%
Of adults read

53

Average minutes
spent reading each

Print
magazines
ROBERT BENSON

excel in reaching influential
consumers in healthcare
Source: GFK, MRI

For more information, contact Kyra Hillenmeyer: 619.744.0519 or kyrah@sdmag.com
facebook.com/RadyChildrens
@RadyChildrens
@RadyChildrens
Connect with us on social media:

At a Glance
healthy
habits

2018
Editorial
Lineup

eat//play//think//heal//

Winter

Eat | Play | Think | Heal
Genomics + Clinical Trials

Spring

Eat | Play | Think | Heal
The nursing issue: A day in the life
of a Rady nurse, specialty nursing,
and nursing research

Summer

Eat | Play | Think | Heal

Fall

Eat | Play | Think | Heal

eat

play

think

heal

Fall foods and
lunchtime meals for
kids at three stages

Playground safety tips
and how to keep kids
active when school’s
back in session

Rady Children’s special
wall and a club that’s
helping NICU babies
and families

Acne myths and
treatments, and how
to avoid dog bites

Get the recipe for a healthy (and delicious) breakfast that’ll have you feeling the fall season on page 8.
Fall 2017 // Healthy Kids Magazine

healthy habits//eat

Here’s what the winter will
bring to our local markets:
Apples
A celebrated fruit often used
in cider, pies and baked goods,
apples can also be included in
salads or as part of a healthy snack.
They are a great source of soluble fiber
and vitamin C.

Beets
These add beautiful color to salads,
pastas and even desserts. Beet roots
provide a good source of folic acid, fiber
and potassium. Beet greens are rich in
calcium, iron, vitamin A and vitamin C.

Carrots
They are always a go-to choice for a
healthy, crunchy snack, but they can
also be a delicious side to a winter
meal when baked with ginger, garlic,
sesame oil, soy sauce and a bit of
brown rice syrup. Carrots are known
for their high content of beta-carotene,
which the body converts to vitamin A.

Kumquats
An exotic fruit that looks
similar to oranges, but is
the size and shape of an
olive and has a sweet, yet tart
taste. The entire fruit including the
skin is edible. Kumquats are high in
vitamins A, C and E.

Persimmons

(IN SEASON)

Winter Fruits
and Veggies
W
BY RADY CHILDREN’S DIETITIAN EMILY BHATTACHARJEE, MS, RD, CSP, CNSC

inter is fast approaching, and
a change in seasons means
a change in local produce
options at the grocery store
or farmers market. Lucky for all of us in
Southern California, we will continue to have
many wonderful options to choose from. Even
though fruits and vegetables that aren’t in
season will continue to be available all winter,
it is best to lean toward our local and inseason produce for a number of reasons:
It’s less expensive: On average,
studies have shown that buying produce
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at farmers markets costs less than at
traditional supermarkets.

Better for the environment: Locally grown
food is less taxing on the environment, as it
doesn’t have to be refrigerated, stored and
trucked across the country.
Fresher taste: There’s nothing like tomatoes,
carrots and other veggies pulled right from
the vine or the ground.
Maximized flavor and nutrition: Processing
certain foods reduces their natural
concentration of vitamins and minerals.

They can be eaten fresh or included in
sweet or savory dishes. Persimmons
provide a good source of fiber, vitamin
A and vitamin C.

Broccoli
High in vitamin C and fiber, broccoli
can be used in salads, soups, quiches,
sides and more.

Cherimoyas
The flesh of the ripe fruit can
be scooped with a spoon
and eaten on its own or with
lime juice added. It can be
added to fruit salads or used
to make sherbet or ice cream. These
fruits contain a healthy serving of C
and B vitamins.

Cabbage
It gives a satisfying crunch as a
garnish to fish tacos and can also be
found in soups, stir fries and salads.
Cabbage is an excellent source of
vitamin K and vitamin C.

360
DEGREES
OF CARE
In sports, teamwork is critical.
It’s something the 360 Sports
Medicine team knows and
practices every day to help
young athletes stay healthy
and receive the specialized
treatment they need.
The team of orthopedic
surgeons, sports medicine
specialists, concussion specialists, physical therapists,
nutritionists and certified
athletic trainers works with
primary care physicians,
specialists, parents and
coaches to provide care to
young athletes of all ages,
from Little League to collegiate sports.
As the name suggests,
the 360 Sports Medicine
team goes beyond just
treating injured athletes,
providing a wide scope of
services, from injury prevention to nutrition counseling and motion assessment.
In fact, 360 Sports
Medicine is the only group of
physicians serving San Diego
and Imperial counties who
are board certified in sports
medicine with pediatric orthopedic fellowship training.
It’s a unique resource that
no adult sports medicine
program can offer.
For this team, “Keeping
young athletes in the game”
isn’t just a motto they work
by, but an inspiration. Many
of the doctors also stay in
the game by taking part in
sports like soccer, skiing,
tennis and surfing.

healthy habits//think

KEEPING
KIDS SAFE
D

id you know the number one
cause of death for children
in the U.S. is preventable
injuries? Since 1992, Rady
Children’s has been the lead agency for
Safe Kids San Diego, a local affiliate of
Safe Kids Worldwide. This grassroots
coalition of parent champions, private
citizens and organizations is committed
to preventing accidental injury.
On the first Thursday of every other
month, the group comes together to

Learn
More

Blazing
Trails for
the Young
Brain

discuss injury trends, share resources,
announce events, provide networking
opportunities and plan communitybased educational programs. The meetings also feature a guest speaker and a
spotlight on a local community resource.
Safe Kids San Diego has also formed
task forces to address some of the most
common injury areas, including drowning prevention, child passenger safety,
sports and head injury prevention,
home safety, and pedestrian safety.

For more on Safe Kids San Diego,
contact local coordinator Mary Beth
Moran at mbmoran@rchsd.org or
858-576-1700, ext. 3547.

Researchers aim to identify mental
illness earlier in adolescents
$500-million nationwide study based in San
Diego is diving into the adolescent brain in hopes
of preventing issues that can develop during this
very important time in human development.
Rady Children’s chair of child psychiatry and renowned
researcher, Jay Giedd, MD, is part of the Adolescent Brain
Cognitive Development (ABCD) study, a 19-site project
looking for answers in the largest long-term study on brain
development in the second decade of life.
Over half of all cases of mental illness surface during
adolescence, but it takes an average of seven years from the
onset of illness to treatment, according to Dr. Giedd.
“The key feature of the human adolescent brain is its
ongoing ability to change, to adapt to the demands of the
environment. This makes the teen years a time of opportunity but also of vulnerability,” Dr. Giedd says.
In San Diego, 575 student volunteers ages 9–10 will be
asked to take part in assessments every two years over the
course of a decade. Testing will include MRI brain scans,
DNA samples and cognitive and behavioral assessments using highly advanced wearable technology to monitor factors
like heart rate, breathing patterns, and even screen time and
social network use.
“The ABCD Study will help give us the knowledge and
tools for earlier recognition and treatment of mental illness,”
Dr. Giedd says, “or perhaps, for some people at risk, to avoid
the illness altogether.”

A

Purple Cauliflower
The entire plant is edible and can
be eaten cooked or raw. The purple
color comes from anthocyanins,
an antioxidant.

DID YOU
KNOW?

According to the Women’s Sports Foundation, female high school athletes are 92 percent less likely to get
involved in drugs and three times more likely to graduate than nonathletes.
Spring 2017 // Healthy Kids Magazine
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Distribution

50,000
copies

25,000 to San Diego Magazine subscribers
25,000 to Rady Children’s Hospital
affluent donors and pediatrician
offices in the Primary Children’s
Medical Group

To learn more about ABCD, visit abcdstudy.org/parents.html
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For more information, contact Kyra Hillenmeyer: 619.744.0519 or kyrah@sdmag.com
facebook.com/RadyChildrens
@RadyChildrens
@RadyChildrens
Connect with us on social media:

Advertising Rates
Display
Advertising

Premium
Positions

4x

3x

1x

Full-page

$2,395

$2,695

$2,995

Half-page

$1,555

$1,750

$1,945

Quarter-page

$795

$895

$995

Small display

$500

$550

$600

Back cover three-quarter

$3,133

$3,527

$3,920

Inside front cover

$3,193

$3,593

$3,994

Inside back cover

$2,818

$3,174

$3,524

Interior center spread

$4,552

$5,120

$5,690

* All rates are net

Deadlines
Spring

Sales Close: February 2
Creative Due: February 6
Mail date: March 23
Issues Distributed: Polybagged with
San Diego Magazine’s April issue

Summer

Sales Close: May 4
Creative Due: May 8
Mail date: June 22
Issues Distributed: Polybagged with
San Diego Magazine’s July issue

Fall

Sales Close: August 10
Creative Due: August 14
Mail date: September 21
Issues Distributed: Polybagged with
San Diego Magazine’s October issue

Winter

Sales Close: November 2
Creative Due: November 6
Mail date: December 22
Issues Distributed: Polybagged with
San Diego Magazine’s January issue

Brands that
advertise in
print magazines
achieve higher brand
favorability, purchase intent,
and ad awareness than they
do online or on TV.

For more information, contact Kyra Hillenmeyer: 619.744.0519 or kyrah@sdmag.com
facebook.com/RadyChildrens
@RadyChildrens
@RadyChildrens
Connect with us on social media:

Page Specifications
File Delivery
PDFs, as well as fully packaged files, including the
InDesign CC or lower document, and all supporting
files (fonts, images, ect...) can be uploaded to sdmag.
us/sdmdropbox or emailed to art@
sandiegomagazine.com. Please compress all files
before uploading.
File Formats
PDF/X-1 or press ready PDF documents with crop
marks indicating trim and bleed.
Resolution
All images and logos must have a resolution
of 300 dpi at 100% print size.
Color
All colors must be CMYK.Total ink density should
not exceed 300%.
Bleed
Full-page files must include .125” bleed on all sides.
Text and logos must be within .25” from the trim to
avoid live matter trimming off.
Proof
To ensure exact colors, a high-quality color-match
print accompanying all print-ready digital files is
recommended when submitting files.
San Diego Magazine is not responsible for
reproduction quality if color match proof
is not provided.

[B]

[A]
[A]

BORDERS SHOW
BLEED ADS.

[B]

Spread

Full Page

Ad Dimensions

[A] 1/4 Page Horizontal [A] 1/2 Page Vertical
[B] 1/2 Page Horizontal [B] Small Display

Production Fees*
Stock photos or graphics purchased for
ad creation (client to approve purchase)

$25 each

Proofs beyond the third revision

$50 each

Full-Page Non-Bleed

7.25 x 9.875

$150

Full-Page Bleed
Bleed
Trim
Live

8.4375 x 11
8.187 x 10.75
7 x 9.875

Half Horizontal-Page

7.25 x 4.875

Half Vertical-Page

3.5x9.875

Quarter-Page

3.5 x 4.875

Small Display

2.2895 x 3.15

Packaged files for use outside of
Healthy Kids magazine

*Applies to ads created/edited by the Healthy Kids magazine design team

Space

width x height (in.)

Two-Page Spread Bleed

16.75 x 11

(create as two separate full-page bleed ads)

For more information, contact Kyra Hillenmeyer: 619.744.0519 or kyrah@sdmag.com
facebook.com/RadyChildrens
@RadyChildrens
@RadyChildrens
Connect with us on social media:

